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Key Working Group objectives
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Create awareness 
and drive 
demand 

Educate about 
CHERI technology

Showcase the 
breadth of the 

ecosystem

Enable members 
to get visibility for 
their CHERI-based 

offerings
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Primary channels

Alliance 
website

Members 
websites

Events

Social media Press
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Website visitors
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Work in progress
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⬢ Reviewing website content for 
improvements

⬢ Developing audience profiles

⬢ Developing audience targeted 
messaging

Looking for content!

- Technical

- Thought leadership
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THANK YOU
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Contact tora.fridholm@cheri-alliance.org  

Web www.cheri-alliance.org
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